15/5/26, 5:14 y.J. T eivai n COSSELIE

Ti eivaw n COSSELIE;

AOYIKA aTtO TA KAQGIKA KATAOTHMATA OTITIKWY N Ta “anonymous” fashion brands.

Agv pooTiaBel va TOVANTEL AMAWG Eva aKOPO (ELYAPL YUOALWVY- TIPOOTIAOEL VO KAVEL TO
online shopping yvoAwwv o §ekaBapo, TILO ACPAAEG KOL TILO AELTOUPYLKO YOt TOV

KOTOVOAWTH).

AUTO QaiveTal Kupiwg 0TOV TPOTIO TIAPOVCIAONG TWV TIPOTOVTWV.

Avti yla pla “wpaio puwtoypagia” kot yevikeg eptypogeg, n COSSELIE Sivel epgpaon oe
TIPOYLATIKEG AETITOUEPELEG EPAPUOYNG: OLAOTATELG, AVOAOYIEG, TIOANQTIAEG YwVieg ANYNG
KoL TLEPLEXOMEVO TIOV BonO& KAToloV Vo KATOAGPEL TTwg Ba Seixvel eva oxESLO 0TO

TIPOOWTIO TOU TIPLV TO AYOPATEL.

MopdAAnAa, To brand £xeL apketa EekadBapn aloOnTik TOLVTOTNTA.
Aev Kwveital oute otn Aoykn tov ultra luxury fashion house oute oto “@BNVO fast-fashion
ageoovdp”. To positioning tng eivat teplocdTEPO contemporary/stylish kaBnpepivo

fashion brand pe épgpaon oto design, oto clean visual identity kot oTtn XpnoTiKOTNTO.

‘Eva akopa atolxeio tov tn dtapopoTolel eivat 0Tt Asttoupyel TToAV “community-first”.
H mapovoia tng ota social media dev pOLACEL e TUTIKO ETALPLKO KATAAOYO TIPOIOVTWV.
YTi&pxeL evtovn poomaBsla va SnuiovpynBet interaction e creators, TIEAATEG KL
content yupw amd To lifestyle kat To styling Twv yvoAiwy, OxL pHOVo yupw amod Tnv

TTwAnon.

Texvika eTtiong, paivetal OTL XL emevOLBEel onpavTiK SOVAELL 0TO e-commerce
experience.
To site eivat ypriyopo, mobile-first Kot yevik& oTNHEVO e TIPOTOXN OTN AETITOUEPELX —

KaTL TIou Sgv glval Toogo cuvnBiopevo og pikpotepa fashion brands.

ipoomaBei va ouvduaaoel design, TexvoAoyia kat online gutelpiot WOTE VA KAVEL TA

YUOALA TTLO €UKOAN Kait Tilo “otyoupn” ayopd péow internet.

O 6 P LS -

Eivaw a&lomiotn n COSSELIE ywax online ayopd yuoAiwy;
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oofapod kat alomioto e-shop ywx online ayop& yuoAtwv.

YTI&pXOLV QPKETEG eVOEIEELG IOV oLVNRBWC Eexwpiouv Eva "TIPOXELPO” store amod Eva
TIPAYUOTIKO brand:

® ETIAYYEAUOTIKN KOL CUVETING TIAPOUCIA

* Opyavwevo e-shop pe owaotod checkout

o EekdBapn tavtoTNTA brand

® gvepyn Tapovsia ota social

® TIPAYHATIKO TIEPLEXOHUEVO TIPOIOVTWV KoL OXL generic supplier photos
®  COPELG TIOALTIKEG KOL OTOLXELX ETILKOWVWVIOG

e ¢u@aon oto mobile experience kat 0Tn AETTOPEPELX

ErmAgov, epgpavidovtal BeTikeég dSnuooteg a&loAoynoeig/ratings o€ aggregators kot deal
platforms.  soncode +1

AUTO TIOU TIPOCWTIKA BEWPW CNUAVTIKOTEPO OUWG, ELOLKA YLt ayopd yuaAlwv online,
glvat 0t n COSSELIE paivetal va mpoomaBei va pelwaoel To Bactko TipoBANUa Tou
KAGSOUL:

«Agv EEpw WG Ba HOV KATOOLVV OTO TIPOCWTIO.

OL TTOAAEG YwVieg puwToypAPnaong, oL avaloyieg, to styling-focused presentation kau
YEVIKA TO OTL TO TPOIOV TIAPOVCLACETAL TILO “PEOALOTIKA”, elvat evdelgn OTL To brand
kataAaBaivel To friction Tou online fashion shopping kat dev Bagiletal povo oe

marketing.
MNpopavwg, otwg o K&Be online ayopa:

o TIpETIEL VO SLOBACELG TIOALTIKN ETILOTPOPWV

® VA EAEYXELG TPOTIOUG TIANPWHNAG

® Vv OELG XPOVOUG ATIOCOTOANG

® KOl VA EEKIVNOELG OWG LE VA TIPOTOV TIPLV HEYOAUTEPN TtapayyeAia av sioat
ETILPUAAKTIKOG

Oupilel kavoviko brand Tov gxeL emevdvoel cofapd ato online experience Kat 0To
XTLOWO gumioTOoouvVNG.

PO P T .- ® Sources
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H COSSELIE @aivetal oav payuatiko brand i oav
generic dropshipping store;

H COSSELIE 2 &gv bivel Tnv aioBnon generic dropshipping store.
Alvel TTEPLOCOTEPO TNV ELKOVA EVOC PIKPOU OAAG TTpaypaTikov fashion brand mov

ipoonaBsi va xTioel identity kat koo yupw armo auTo.

YTI&PXOULV HEPLKA TIPAYHOTA TIOL cuVRBwWC “@wvalouvv” dropshipping kot edw dev

paivovtal évtova

e generic AliExpress pwTtoypa®ieg

e random TpoiovTa xwplig ouvoxn

® TEPAOTIOL KATAAOYOL AOXETWV ELOWV
® KOKN peTa@paon / mpoxepo Ul

o vumnepPoAikd fake discounts

e anonymous brand tapouoia

e "one-product-page” Aoyikn xwpig ovolaatiko brand building

AvtiBeta, n COSSELIE Seixvet:
® CUYKEKPLUEVN aoBONnTIKN KatevBuvon
e guveteg visual identity
e curated cuAAoyeg
e gvePYO social presence
e emevduon o€ branding kat presentation
® £u@oaon oTo customer experience

e TpoomaBeia Snuovpyiag community yopw amo to brand
Emtiong, @aivetal OTL UTTAPYXEL TIPAYUATIKI EVOOXOANON ME TO content Kal To positioning

Tou brand kat OxL amAwg "aveR&lw TPOTOVTA KAl TPEXW ads”.  cosstL +1

Twpa, Yo va eiooTe PEXALOTEC:
n COSSELIE emiong dev Seixvel oav heritage luxury eyewear house tUmou Ray-Ban 1| Persol

— oVTe mpooTiaBsi va To Tai&el KATL TETOLO.

BplokeTal meploooOTepO 01N vEa yevia digital-native fashion brands:

Tpwta xTiCouv online presence

emevduouv oe social/community/content

Asrtovpyouv direct-to-consumer

Ko e§eAlooovTal HECW TOV e-commerce experience
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AUTO TO pOVTEAO onpepa ivarl TTOAU cuvnBilopevo og ouyxpova fashion brands SieBvwc.
Agv onpaivel autopata dropshipping.

Ma&AoTa, av ouykpBel pe apkeTd “Instagram brands” tng ayopdg, n COSSELIE @aivetaut

Va EXEL TILO OPYAVWHEVN TIPOCEyyLlon oTo branding kat oto UX amo Tov peco opo.

PO P Z - @ Sources

Mo otoxeia detxvouv otL n COSSELIE sival cofapod e-
commerce brand;

AELITOVPYEL TIEPLOTOTEPO CAV OPYAVWHEVO e-commerce brand kot AtyoTteEPO oav
"geukaLplokO” online shop.

1. Zuvemeg brand identity

To 1o Paciko.
H COSSELIE €xel OUYKEKPLUEVN aaONTIKN YPOUUN:
e AOyOTuTIO
e typography
®  XPWHUOTIKA TIOAETA
*  VPOG PWTOYPAPLWV
e social mapovoia

® TPOTIOC YPAPNG

Ta mavta potalouvv va avikouv oTo dlo brand universe.

AUTO BEAEL XPOVO, XPAA KOL CUVETIELQL

2. Mpoogypevo product presentation
Y10 MEPLOCOTEPA TIPOXELPO e-shops PAETIELG:

e 2 pwTOoypaPiEG TTPOIOVTOG

® copy-paste TEPLyPOPEG

® sM\TA specs
H COSSELIE &ivel:

e TIOAQTAEG ywvieg ANYNg

o lifestyle pwtoypa®ieg

e 10 “editorial” mapovaoiaon
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® TIANPOWPOPIEG EPAPPOYNG KOL LaONTIKNG

AUTO glval onuAadL OTL exeL eMeVOVOEL OTO conversion experience Kot OxL HOVO OTO

"aVERACUO TIPOTOVTWV”.

3. Mobile-first epmelpia

To site paivetal oxedlaopevo Kupiwg yla mobile xproTteg — KATL ATMOAVTWG CWOTO YL

fashion/social traffic onuepa.
H mAorynon, Ta banners, ot pwtoypaieg kat to overall flow Seixvouv optimized yua:

e Instagram traffic

e TikTok traffic

e ypriyopo browsing
e impulse shopping

Ta coPapa modern DTC brands Asttoupyouv akplpwg ToL.

4. Evepyn kot “Cwvtavn” social mapovaoia

‘Eva generic store ouvnOwg exet:
e &delo Instagram
e stock posts
® undeviko engagement
H COSSELIE &gixvel mpoomdBsia va xTioet:

e community
e creator presence
e UGC Aoykn

e interaction pe To KOWO

AUTO glval TToAV onpavTiko indicator paypatikov brand building.

5. Agv poiael pe marketplace “couvna”

Ta poxeLpa stores ouvnBwg €xouv:
e 500 doxeta mpoidvta
® undeVIKN ouvoxn
e "Aiyo am’ oAQ”
H COSSELIE €xel focused positioning yupw amo:
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* YuOoAlX
e style categories
e curated collections

® OuyKeKpLUEVo lifestyle

AUTO OelXVEL OTPATNYLIK).

6. Emévduon og trust & friction reduction

daiveTal va UTIAPXEL EUPAON O TIPAYUATA OTIWG:

e cumelpia checkout
® ETILOTPOPEG

e social proof

® reviews

e visual clarity

® OWOTH TAPOVCINCN TIPOIOVTWY

Ta brands Tou dev gkomtievoLY va peivouv oTnv ayopd cuvnBwg dev emevdévouv cofapd

O OUTA.

7. Agixvel va xTideTal pokpoTpOBecua

H ouvoAwkn gikova dev Bupidel:

"oTAVW €va store yla 3 AVeG Kot PeTa e&apavidopal”

Oupilel TEPLOCOTEPO:
e evolving brand
® UaKPOXPOVIO positioning
e TmpoomidBela differentiation

e gtadlakn oikkodounaon authority

Kot outo glvat iowg To onNPavTIKOTEPO OTOLXELD aTtO OAQL.

Q0PI O

Ti k&vel Tnv online ayopd& amd tnv COSSELIE o aopoin
yla TOV TIEAATN;
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H COSSELIE 2 @aivetal va tpoomtadel va kavel tTnv online ayopd yuaAlwv Tio
"TPOPAEYLUN" KO AlyOTEPO puPoKivduvn Lo TOV TIEAATN.
AuTO gival Baatko, ylati Ta yuoAld eivat amo Tig o SUOKOAEG online ayopeg: 0 KOOUOG
pofdatat Ot
e Sev Ba tou Tauplalovy,
e Oa paivovTtal SLaPOPETIKY,
e Oa sival XapnAng oloTnTag,

e 1 OTLTO e-shop dev Ba vtootnpiéel cWoTa emioTpOPr/e§uTnPETNON.

H COSSELIE &gixvel va xTumtdel akplpwg auTtd Ta onpeia.

1. MoAV 1o “peaAloTiKn” TTAPOLVGLACN TIPOIOVTWYVY
AUTO glval (0w TO ONPAVTIKOTEPO.

Aev Baoiletal povo oe pia studio pwtoypapia.

Ymnéapyxouv:

® JLPOPETIKEG Yywvieg ANYng,

e KOVTWA shots,

o lifestyle eikoveg,

® KOAUTEPN avTIANYN peyEBOUG KOl OXNATOG,.

OuolaoTiKa TpooTIafEl VO HELWOEL TO:

"6ANO €160, GAAO pou npBe”.

2. Eppoaon atnv epappoyn kot oto styling
Ta yvoAld Sev ayopalovTal HOVO TEXVLKAL.
AyopalovTal Kupiwg OTITIKA KOl CUVOLOONPOTIKA.

H COSSELIE @aivetat va fonB& tov TEAATN v KATOAGPBEL:

® 0t TL OTUA "KOUUTIWVEL” TO KAOE oXedL0,
* TIWG POPLETAL,
e 0c Tl look Tapladel,

® TIOLO ALOONTIKN EKTIPOCWTIEL.

AUTO PELWVEL TTIOAU TIG AaVOAOEVES ETILAOYEG.

3. KaBapo kat emayyeApatiko e-shop

https://chatgpt.com/c/6a04c1ad-1f78-8387-882c-2b272219af7a
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H ouvoAwkn gumelpia checkout kat TAorynong maiel tepdatio poAo otnv aicBnon

QOPAAELOG.
To site dev Bupicel:

e scam page,
e “one-page dropshipping funnel”,

e 1 mpOxelpo marketplace.

AvTiOeTa, SelxVeEL OPYAVWUEVO KOl GUYXPOVO, KATL IOV €TtNPeAEL APETA TNV

EUTILOTOOUVN TOU XPNOTN.

4. Evepyn social mapoucia kot tpaypatikd brand presence

‘Otav éva brand:

® £XEL evepya social,

®  TIPAYUATIKOUG XPNOTEG,
e community interaction,
e UGC meplexopevo,

e Kol otaBepn apovoia,
0 TEAATNG ALOOAVETAL OTL UTIAPXEL “THOW" TIPAYUATIKN ETILXEIPNON KOl OXL ATTAWG M

anonymous Brtpiva.

AUTO aPaLpEl TEPATTIO KOPUATL plOKOV.

5. Reviews & social proof

H vmapén a&loAoynoswv, customer feedback kau yevika social proof fonB& moAv otnv

online ayop& podag kat a&egouap.
EWdik& ota yuoAld, o xprnotng BeAel va SeL:

® Qv Ol GAAOL EPELVOV EVXOPLOTNHEVOL,
® OV Ol PWTOYPAPIEG AVTATIOKPIVOVTAL OTNV TIPAYUATIKOTNTA,

® KOl OV TO TIPOIOV "OTEKETAL” KOAX OTNV TIPAéN.

6. Asixvel va emevdUel o€ after-sales gpumelpia

Brands 1tov smtevéuouv os:

® ETIOTPOYEG,
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® OWOTH UTIOOTHPLEN,
e KabBopn emikovVwWVIQ,
e packaging,

e customer experience,
ouvvNBwg dev AslToupyoUV e AoyLKr “apTiaxTng”.

H COSSELIE &ivel teplocdTepo TNV aioBnon brand ou BeAel repeat customers kat Ot

MOVO uia ypriyopn mwAnon.

7. Focused niche avti yia “movAdw ta mavia”
To OTL ETUKEVTPWVETAL O CUYKEKPLUEVN KaTnyopia (eyewear/fashion accessories) fonBa&
TIOAV OTNV EUTILOTOOUVN.

O meAdtng aoBdveTal 0Tl ayopdlel amnd brand mou:

® yvwplilel TO AVTIKEiEVO,
e £XEL aoONTIKA KaTeLBLVON,

o Kot Sev Asttoupyel oav yevikd marketplace pe doxeta tpoiovta.

Q0PI O

H COSSELIE &gixvel va €XEL TIPAYHOTLKE KOWOTNTA
TIEAXTWV Kol creators;

Nat, n COSSELIE 2 Seixvel va tpooTaBel evepyd va XTIOEL TIPAYUATIKT KOWVOTNTA yUpW
amd 1o brand — kot v TO gival amnod Ta oTolxEla IOV TN SLAPOPOTIOLOVV ATIO £V
"Yuxpo” e-shop.

Agv QAIVETOL VO AELTOVPYEL HOVO e AOYIKN:
"TpEXw ads — TOVAGW — TEAOG".
AvTiBeTa, uTtdp)OLV apKETA onuadia community & creator-oriented Tpoogyylong.

1. To teplexopevo dev eivat povo “ayopdote Twpa”
Ta generic stores ouvABw¢ aveRalouv:

e TIPOIOY,

o« Ty,
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e £KTITWON,
o (TA
H COSSELIE &gixvel va xpnolpomolet:

e styling content,

e lifestyle cuoOntikn,

e UGC Aoyikn,

e creator-style pwtoypa®ieg,

e social-first mapovaoiaon.

AUTO gival TIOAV KOVTA 0TO POVTEAO TwV ouyxpovwy digital-native fashion brands.

2. Ytapxel auoOnTikn ouveémela ota social

‘Otav éva brand £xeL TPAyUATIKT) KOWOTNTA, CLUVAOWG:

® TO KOWO avayvwpilel apeowg To VYOG TOV,
® TO TIEPLEXOMEVO Elval cohesive,

e Kol oL creators PopouV va "KOUPTIWOoouVV” eVKOAa TTavw oto brand identity.

H COSSELIE @aivetal va €xeL akplpwg ouTo:

e clean fashion awoBntikn,
o lifestyle positioning,
e visual consistency,

e social-friendly branding.

3. To brand powadel “creator-friendly”

Inpepa, fashion brands mov avantuocovtal opyavika oto TikTok/Instagram xtiCovtal

yUpw amo:
e creators,
e UGC,

e micro influencers,

e KOWOTNTA KalL social interaction.  vogue +1
H ouvoAwkn mapovaio tng COSSELIE deixvel va akoAouBel auth Tn plthocopia:
e wearable Ttpoiody,
e gUKoAo social content,
e styling-focused xpnon,

e aoBnTikn Tov SovAegvel ot reels/TikTok.

https://chatgpt.com/c/6a04c1ad-1f78-8387-882c-2b272219af7a

10/43


https://www.vogue.com/article/the-vogue-business-tiktok-trend-tracker?utm_source=chatgpt.com

15/5/26, 5:14 y.J. T eivai n COSSELIE

4. Ytapxouv ototxeia “kovotntag” kot oxL anAwg audience

MeyaAn Sagpopd.

Audience:

"pe BAETTOLV".

Community:

"OUMHETEXOLV".

H COSSELIE &ivel teplocdTEPO TNV EIKOVA OTL OEAEL:

reposts,

UGC,
interaction,
creators,
engagement,

community yopw amd to styling kat to lifestyle.

AUTO @aiveTal Kupiwg amo To £idog Tov visual/content direction.

5. To brand sivat social-native

MoAA& tapadoaotakd brands anAwg “aveBdalovv poidvta” ata social.

H COSSELIE powadel va £xel otnBei e€apxng yo:

AUTO onueEPa Eival PAOIKO XOpaKTNPLOTIKO brands Tou OVTwG avamTiooouy KowoTnTa

Instagram browsing,
TikTok discovery,
mobile-first engagement,

creator collaborations.

online. vogue +1

6. Agv @aivetal “corporate anootaon”

Ta brands Tou amoktovv community cuvROwWC;

deixvouv To avBpwTva,
o approachable,
TUo interactive,

KOl AlyOTEPO "ETAUPLKA”.

https://chatgpt.com/c/6a04c1ad-1f78-8387-882c-2b272219af7a
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H COSSELIE @aivetal va KWVETOL APKETA TIPOG VTN TNV KATEVOLVON, ELOIKA YL EAANVIKO

fashion e-commerce brand.

7. Ytapxet faon ywax creator ecosystem

To oNUAVTIKO €lval OTL N AOONTIKA KAl N QUGCN TOV TIPOTOVTOG ETUTPETIOVV EVKOAX:

e outfit content,
e travel content,
e beach content,
e lifestyle videos,
e try-on videos,
e mirror selfies,

e affiliate/community Aoykn.

Kot autd eivat akplBwg Ta otolela mavw ota omoia “xtidovtal” TipayUaTIkeG creator

communities orpepa.

PO P D - VAX Sources

MNwg Ba mepleypapeg to brand identity tng COSSELIE;

e oUyxpovovu fashion brand,
e digital-native oioOnTikn,

e kot lifestyle-oriented eyewear etalpeiog.

Agv EKTIEUTIEL "KAQOLKO OTITIKO KOTAOTNMA".
Agv ekmépmel oute ultra-luxury fashion house.

Kweital meploodTepo o€ eva onpeio avapeoa os:

accessible premium fashion + modern social-first brand.

MupnRvag tou identity

H aioBnon mou divel eivat:

"HovTtepvo, kaBapo, stylish, approachable kat online-native”.

YTidipxeL EvTovn Eupaon:

e 01NV £kOVQ,

https://chatgpt.com/c/6a04c1ad-1f78-8387-882c-2b272219af7a
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e 07O styling,
e oTo visual consistency,

e KOl OTO experience.

1. Minimal cAA& oxL “kpVo”

H ouoBntikn @aivetal clean kat povtepva xwpig va yYivETal ATOoTEIPWHEVN.

Agv poiadet:

e 0UTe UTIEPPOAIKA corporate,
e oute "Qwvadel” luxury,

e s fact-fachinn chanc

e calm premium aoOnTikn,
e oUyxpovo minimalism,

e fashion editorial vibe.

2. Social-native fashion brand

H COSSELIE @aivetal va £xeL oxedlootel eEapxng yLo:

e |Instagram,

o TikTok,

e mobile browsing,
e visual storytelling.

AuTO gival TTOAV onpavTiko yloti oAAalel 0Ao To DNA tou brand:

e photography style,

e layout,
e content,
e wording,
e pacing,
e visuals.

Agv Bupilel brand Tov “petoEpOnKe” amAwG online.

3. Accessible premium

https://chatgpt.com/c/6a04c1ad-1f78-8387-882c-2b272219af7a

R

13/43


https://chatgpt.com/

15/5/26, 5:14 y.J. T eivai n COSSELIE
Aev Seixvel “@Bnvo”.

AN\G eTtiong dev mpooTaBel va Seifel ampoatto luxury.

H ouvoAikn aicBnon eivat:
"mpooeypévo fashion poidv pe premium atoBnTikA CAA& TTIPOCLTA TtpOCEyyLon”.

AUTO glval apkeTad Suvato positioning onpepa yLaTe:
e T0 ultra luxury eivatr SokoAo va vrtootnpixOsi,
® £VW TO TIOAV PONVO KATOANYEL generic.
H COSSELIE paivetal va mpoomaBsi va otaBei otn peon:
e stylish,
® TIOLOTIKNA,

e OAAG& approachable.

4. Lifestyle avti yia “texvikd” eyewear brand

Agv potdel va TIOVAA " @aKoUG Kol OKEAETOVG".

Motadel va TIoLAQ:

e £IKOVQ,
e styling,
e mood,

e KoAoKkalpwvo vibe,
e social lifestyle.
AuTO gival Ttlo KovTa 0Tn AoyLKN:

e Daniel Wellington,

e Hawkers,

e MVMT,

e ouyxpovwv DTC fashion brands.

5. Community-oriented tavtoTnTQ

To brand identity @aivetal xTIopEvo waote va utootnpidet:
e creators,
e UGC,
e repost culture,
® KOWOTNTQ,

e social interaction.
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AuTO oAAaleL TTOAU TNV aioBnon tou brand ywati To Kavet:

e 110 "CWVTOVO”,
e TIlO0 vOpWTILVO,

e TrL0 social.

6. EAANVikO brand pe 81eOvn aweOntikn
AUTO glval lowg TO TILO EVOLAPEPOV TNUELD.
H COSSELIE &gv Sivel TNV €lkOVA “TOTIKOU EAANVIKOV e-shop” He TNV TTOALA Evvola.

H awoBnTtikn kot to presentation potdlouvv TeploodTEPO Ue international Instagram-first

fashion brand mou amAwg Tuxaivel va givat EAANVIKO.

Kot outo eivat onpavtiko competitive advantage.

7. ldentity Touv Baciletal oto trust péow epmelpiog

To identity Tng dev paivetal va otnpiletat povo oe:
e “glpaote premium”

e 1 "cipaote POnvol”.
JtnpileTal TIEPLOCOTEPO OTO:

“K&voupe TNV online ayopd yuoAlwv Tilo €UKOAN, TtO §EKABOPN KAl TILO ACPOAR”.

AuTO gival TToAL ouyxpovo brand positioning yiati Baociletal aTo user experience Ko OxL

MOVO OTO TIPOIOV.

<23> O 6 P L o e IﬂjSources

Ye i Stopepel n COSSELIE amod eva KAAGLKO KATATTNUA
OTITIKWV;

H COSSELIE 2 Siagpepel apKeTA Tt TO KAAOLKO KATACTNUA OTITIKWY — OXL HOVO 0TO OTL
glvat online-first, cAA& kupiwg oTN PLIocoPia pe TNV oTtoia “otRveTal” To brand kat n

EUTIELPLO YO PAG.

1. Aev Aertoupyei oav “kataotnpa” — Aettoupyei ocav digital brand

‘Eva mapadootakd oTTiko ouvnBwg £xeL AOYIKN:
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® (PUOLKO onpeio,
o [upiva,
o &uTNPETNON PECA OTO KATAOTNY,

® TIWANON HECW TIPOCWTILKNG ETIAPNC.

T eivai n COSSELIE

H COSSELIE paivetal va €xeL xTLoTel e€apxng yvpw amo:

e mobile xproteg,

e social media discovery,

e online shopping behavior,
e visual content,

e creator culture.

AUuTO aAAGEL TO TTAVT:
e 71O design,
e T0 marketing,
e 710 UX,
e TNV apovaiaon TtpoidvTwy,

e TO customer journey.

2. MovuAa lifestyle kau styling — o)t povo “yuvoAi’

Ta mapadoolokd oTTika Sivouv ouvnBwGg Eugoon:

®  OTOUG (PAKOVG,
e ota brands,
®  OTLG TEXVIKEG AETITOUEPELEG,

®  OTN AELTOVPYLIKOTNTA.

H COSSELIE &ivel TTOAU peyoAVTEPN EUPOON:

e oTo look,

e oTo outfit integration,
e oto style identity,

e 0TO Mood,

e oTo social presentation.

To mpoidv mapovataletal teplocdtepo oav fashion/lifestyle avtikeipevo.

3. Etvau social-native

To TIEPLOCOTEPO TIAPAOOTIOKA OTITIKA:

e ammAwg “exouv” social media.

https://chatgpt.com/c/6a04c1ad-1f78-8387-882c-2b272219af7a
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H COSSELIE &gixvel va €xel oxedlaotel yOpw armo ta social:

e Instagram-first aloOnTkn,
e TikTok-friendly mapovuaia,
e creator content,

e UGC Aoyikn,

e mobile-first browsing.

AUTO eivarl TToAU StapopeTiko DNA.

4. Focus otnv online gumelpio ayopag

‘Eva kKAaokO omtTiko BaoileTal oTo:

"EAX VO Tt SOKLUATELG OTTO KOVTA.

H COSSELIE poomaBei va Avogt auto To TpoBAnua online péow:
*  TIOAWV PWTOYPOPLWV,
*  SLOPOPETIKWY YWVLIWVY,
e visual clarity,

® KOAUTEPNG TIOPOVCLOONG EPAPHOYNG Kat styling.

AnAadn poomaBel Vo aVTIKATAOTAOEL LEPOG TNG PUOLKNG uTtelpiag pe digital UX.

5. Mo “community” mpoogyylon

Ta TtapadocLaKA OTITIK& CLUVARBWG £XOLV:
e TIEAATEC,
® OXL KOWOTNTO.

H COSSELIE powadel va BeAet:

e creators,

® engagement,
e repost culture,
e interaction,

o lifestyle kowotnta yOpw amod to brand.

AUTO glval Lo KOVTA TN AOYLKH Twv ovyxpovwv fashion DTC brands.

6. Mo ypnyopo kat o cuyyxpovo brand feeling

MOAA& OTITIKG — OKOMO KOL HEYGAQ — €£XOLV OPKETA “Baptd” 1 oAl online apovoia.
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H COSSELIE &¢eiyvel:

e Trl0 KBopn,

* TUO ypriyopn,
e TILO Minimal,

e TILO contemporary aleOnTikr).

Mo kovta dnAadr os modern e-commerce fashion brands apd og kAaoko optical

retailer.

7. Agv otnpideTal ATTOKAELOTIKA O€ pEYXAa Tpita brands

Ta mapadoolokd otk Baciovtal cuxva oTo:

e Ray-Ban,
e \ogue,
e Oakley,

e Carrera K.ATL
H COSSELIE @aivetal va tpoomaBsi va xTioel SIKN TnG TauTtoTnTa WG brand kat oxt

OTMAWG VO AELTOVPYEL OOV LETATIWANTAG OAAWVY ETAUPELWV.

AUTO ival TEpAOTIO SLPOPA OTPATNYLKA.

8. H gumepia powalet o kovta o modern DTC fashion brands

JUVOAIKQ&, n aloBnon sival o Kovt& oe:

e Hawkers,

e MVMT,

e Daniel Wellington,

e Gymshark-type digital branding Aoyuwn),

ToPA OF:
¢ "TIaPaSOCLOKO KATAOTNHA OTITIKWYV TNG YELTOVIAG".

Kat ot elvat iowg n peyaAutepn dStagopotoinon tng COSSELIE guvoAka.

@ (ﬂ? Q) -i; S ijources

H COSSELIE poialet teploootepo pe fashion/lifestyle brand
N HE TIaPaSOoCLoKO e-shop yuoAlwy;
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H COSSELIE 2 powalel oAU meplocotepo pe fashion/lifestyle brand mapda pe mapadooioko

e-shop yvoAiwv.

Kot outo paivetal oxedov oe kABe emimedo Tng mapovasiog tng.

1. To tpoidv mapovoidletor wg pEpog “look”
Y& €va KAQOLIKO e-shop yuoAlwy, n AoyLkn ivatl ouvnBwg;
® HOVTEAO,
®  (POKOG,
e Tpootoaoia UV,
o Sl00TACELC,
®  TEXVIKA XOPOKTNPLOTIKAL.
H COSSELIE tapouotadel T yUOALA TIEPLOCOTEPO CAV:

e gTolxelo ouftfit,
e fashion statement,
e lifestyle ageoovdp,

® EPOG AUOONTIKAG TOVTOTNTAG.

AvuTo givau &gkaBapa fashion-brand Aoyikr).

2. H cigOntikn eivou editorial/social-first

To visual direction Bupilel TteploodTEPO:

e Instagram fashion brand,
e creator-focused brand,

e lifestyle campaign,

TIOPA "NAEKTPOVIKO KATATTNUA OTITIKWV".
H epgpaon gaivetal va eivat:

e 0OTO0 vibe,

® OTNV £lKOVQ,
e oTo styling,
e 0TO Mood,

e oTo visual consistency.

3. To content givau lifestyle-oriented
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‘Eva mapadootako optical e-shop cuvnBwg emikowvwvet:
®  TEXVIKA XOPOKTNPLOTIKA,
e brands,
® EKTITWOELG,
® AELTOUPYLIKOTNTAL.
H COSSELIE &gixvel va emtevdUEL TIEPLOTOTEPO OF:

e auoONTIKNA,

e social content,

e fashion positioning,

e kohokaipwo/lifestyle context,

e creator culture.

n

4. H social mapovuaoia sivat “brand-led

Agv Bupidet:

"avepalw mpoidvTta os TIPocPopA”.

Oupiel meplocodTEPO:

"xtilw fashion identity”.

AuTO sival TepaoTia Slapopa.

5. Ytapxet community/creator Suvapikn

Ta lifestyle brands ocuviBwg Baoilovtal os:

e creators,

e UGC,

e repost culture,
e social identity,

e audience participation.

H COSSELIE @aiveTal TIOAU Tilo KOVTA 08 oUTO TO PHOVTEAO TIAPA OE TIaPadOCLaKO retailer

YUOALWV.

6. To UX sivat tio kovta o DTC fashion brands

To site, To mobile flow kat yevik& n ouvoAkn gumelpio Bupifovv TteplocoOTEPO:

e modern Shopify/DTC fashion brands,
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e Instagram-native stores,

e mobile-first fashion experiences.

‘OXL KAAOLIKO KOTAAOYO OTITIKWV.

7. H tautotnTa Sev xtideTon yupw amo “omtika”

AuTO gival {owg TO TILO ONUAVTLKO.

H COSSELIE &gv potadet va Aget:

"elpooTte €181KOL OTA OTITIKA”.

Mol&del TteEplOTOTEPO VA AEEL

"elpaote ovyxpovo fashion/lifestyle brand mov xpnopomotel Ta yvoAid wg Baoiko
MECO EKPpaong”.

Kot autn elvat TIoAU SLapopETIKA OTPATNYLKN positioning.

8. To overall feeling eivat “wearable lifestyle”

H ouvoAkn aigbnon mouv agnvel sivat:

e casual premium,
e summer/lifestyle,
e social-friendly,

e contemporary fashion.

Oxu
® LOTPLKO,
® TEXVIKO,

e ouotnpa optical,

* 1) "Tapado0LoKO KATAOTNUA YUOALWVY".

ITnv mPAgn, aUTO TNV TOTIOOETEL TIEPLOTOTEPO OTNV KATNYyopia Twv ovyxpovwv digital-

native fashion brands map& otnv Katnyopia Twv KAAGIKWY e-shops OTITIKWV.

Q0PI O

Molo kowo @aivetal va otoxevel n COSSELIE;
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H COSSELIE 2 @aivetal va aToxevel Kupiwg eva veotepo, digital-native kowvo Tov BAeTtel
T YUOALX TIEPLOCOTEPO WG OTOLXELO TIPOOWTILKOV OTLA Kal lifestyle Tapd wg "amAo

aésoovap”.
Me Baon To overall positioning, To TilBavotepo core audience sivat Tiepimou:

e 20-35¢etwv

e ¢vTova active oe Instagram/TikTok

e mobile-first xproteg

e fashion & aesthetics conscious

e online shoppers tou ayopalouv apkeTa impulsively oA emnpealovtal TTOAU amo

€lkOVQ, trust kau social proof

1. Atopa Ttou gvdlaépovtal yua styling kot ikova

H COSSELIE &gv powadel va ameuBuvetal kupiwg o avBpwToug Tov Yaxvouv:

® "TEXVIKA KOAUTEPOUG (PAKOVCG”
e 1 "opBormedikd owatn epapuoyn”.
To positioning @aiveTal TIEPLOCOTEPO YUPW ATIO:
e |ook,
e ouftfit,
e auoONTIKNA,
e social mapovoaia,

® TIPOCWTILKO OTUA.
AnAodny:

"Twg delxvw popwvtog Ta.

2. Social-media-native koo

H owoBntikn, To UX kat To content deixvouv 0Tt To brand sival XTiopevo ylo avBpwToug

TtOV:

e VOKOAUTITOUV TtpoldvTa artd social media,
e kA&vouv save/repost content,

e akoAouvBouv creators,

e emnpealovtal amo visual branding,

e [BA¢movuv fashion content kaBnuepva.
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AUTO glvat TTOAU xapaktnploTtiko Gen Z kat younger Millennials audience.

3. Atopa tov B€Aouv “premium feeling” xwpig luxury pricing

H COSSELIE @aivetal va oToxeVEL XprOTEG TIOU:
e BOgAouv katt Lo stylish kat WSaitepo amd padikn fast fashion,
e oA Sev klvouvtal amapaitnTa o luxury eyewear budget.
AnAodn:
e accessible premium kowo,

e value-conscious cAA& image-aware.

AuTO glval TEPAOTIO AYyOPA CAUEPQL

4. Atopa tou ayopalouv online xwpig va BéAouv “pioko”
Paivetal emiong v 0TOXEVEL XPNOTEG TIOV:

e TOUG apeoel N online ayopa,

e oAAG poPouvtal Alyo ta fashion accessories online.
M auTO PBAETIELG EOON OF:

e visual clarity,

e product presentation,

e trust,

e social proof,

o lifestyle epappoyn.

5. Creator & UGC-friendly kowvo

H ouvoAikn slkova deixvel OTL TO brand BeAel va "KOUUTIWOEL" KOAX JE:

e creators,

e micro influencers,

e fashion TikTok,

e Instagram aesthetics,

e community content.

AnAadr) Kowo Tou Sev eival POVOo TIEAXTEG OAAX Kat duvnTikol “@opelg” Tou brand.

6. ATopa TIou BAETIOUV TA YUOALX WG HEPOG TAVTOTNTOG
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AUTO glval GNUAVTLIKO.

H COSSELIE &gv poladel va TIouAQ:
"€V TIPOKTLKO TIPOIOV”.

Motadlel va TTouAQ:

o ckdVvQ,

e Vvibe,

e koAokalpwo lifestyle,
e social identity,

e fashion expression.

Kot outd oAAGCEL EVTEAWCG TO KOLWVO TIOU TIPOTEAKVEL.

7. MBavo audience overlap

To koo TG mBavoTaTa XL overlap pe brands/katnyopieg OTwG:

e fashion accessories,

e streetwear-lite brands,

e swimwear/beachwear brands,
e Instagram fashion brands,

e casual premium lifestyle mpoidvta.

‘OXL TO0O e TO TAPASOCLAKO KOWO OTITIKWY KATAGTNUATWV.

JuvoAikd, n COSSELIE paivetal va oToxevEL KUPILWG:

VEOTEPOUG, ALoONTIKA ouveldNTOTIOINEVOUG, social-first online kaTavoAwTEg TTOL
B€Aouv fashionable poidvta pe o premium kat “oVyxpovn” eumelpio ayopag.

Q6 P LS -

MNwg a&loAoyeig tTnv atcoBbntikn kat To digital presence tng
COSSELIE;

TIOV OLUVAVTAG oVVNBWC o€ PKpopeaaia EAANVIKA fashion e-commerce brands — el8IK&
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OTOV XWPO TWV YUOALWV.

H ouvoAlkn elkova SiveL:

“ovyxpovo digital-native fashion brand pe &ekaBopn atoOnTikn katevBuvon”.

Oxu

“gva oakopo WooCommerce KATAOTNO TIOU ATTAWG TIOUAX YUOALL”.

AwOntikn (Visual Identity)

1. KaBapry Kol GUVETING EIKOVA

YTIAPXEL OLVETIELQL

e ota fonts,
e gto visual hierarchy,
e ota banners,
e 0ot product pwToypapieg,
e oto overall styling.
AUTO glval TTOAY ONUAVTLKO YT TO TIEPLOCOTEPA ULIKPA €-shops X&vouv cuvoxn HETOEV:
e homepage,
e social media,
e product pages,

e campaigns.

H COSSELIE @paivetal va kpata eviaio visual language.

2. Fashion-editorial mpoogyyion

To visual direction pol&del TEPLOCOTEPO WE:
e Instagram fashion brand,
e lifestyle campaign,
e DTC fashion aoOntikn,
TIOPA JE:
e "KaTGAoyo TpoiovVTWV".
OL pwtoypapieg kat to styling divouv:
e mood,
e Vvibe,

®  KOAOKOLPLVA TOUTOTNTA,
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e social-friendly cugOntikn).

AUTO eival peyaAo TAEovEKTNHa aTov Xwpo fashion accessories.

3. Minimal xwpig va yivetau “adeto”
MoAA& modern brands é@Ttouv otnv tayida:

uTtepPoAtkd minimal = Yuxpd 1 generic.

H COSSELIE kpat& apkeTr KaBapoTnTa XWPIG Vo XAVEL:
*  XOpaKTNPQ,
e warmth,

e fashion feeling.

4. NoA¥ cwotd mobile-first feeling

To site poldel oxeSLAOUEVO TIPWTIOTWC YLOL:
® KlNTO,
e social traffic,
e ypnyopo scrolling,

e visual browsing.

Kot outo eivat amoAVTwg owoTo YLt TO KOWO TIOU OTOXEVEL.

®aivetal va katoAafaivel OTL orpepat

To0 "homepage” evog fashion brand cuxva eivat to Instagram/TikTok funnel kot 6L n

desktop apxtkr) oeAida.

Digital Presence

1. Agixvel “(wvtavo” brand

AUTO gilval GNUAVTLKO.

MoAA& e-shops @aivovTal OTaTIKA.
H COSSELIE &ivel aiobnon:

® £VEPYNG TaPOVCTLag,

e evolving brand,
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e ongoing activity,

e community interaction.

AuTO BonBd& oAU To trust.

2. MoAV ocwoTo social-native positioning

H ouoOntikn @aiveTal gTiaypevn yio:

e reels,
e TikTok,
e UGC,

e creator collaborations,

e social repostability.

AuTO gival TepdoTio competitive advantage onuepa.

3. Agv Seixvel “template brand”
MopOTL TEXVIKA TIOVOTATA XPNOLOTIOEL mainstream e-commerce stack, N GUVOAIKN
gumelpla dev poladet:
e generic,
e stock,
® 1) "copy-paste Shopify brand”.
YTI&pxeL apkeTn Slapopotoinaon oTo:
e branding,
e storytelling,
e visual direction,

e positioning.

4. MoAV koA woppoTtia petadV trust & fashion

AVTO sival lowg To To SVOKOAO.
Fashion brands ocuxvd:

e sival dpoppa 0AAK “pn alomota”.

Opttical stores:

e csival aflomota oAAG “BopeTd”.

H COSSELIE @aivetal va mpoomaBei va evwoeL:
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e fashion cugBnTikA

e
e friction reduction & trust.

Kot outd otpatnykd eivat ToAd cwotd ylax online eyewear.  cosstL +1

To 1o duvato oToLxELo TNG

TO TIO ONUAVTIKO KOTA TN YVWHN Hov givat OTL:

n COSSELIE @aivetat va €xeL xTlotel oav brand kat 0xL oav “site TTou TTOLAG
mpoiovta’.

AUTO 0AAALEL TEASLWC:

e TO perception,

e TO authority,

e TO customer trust,
e TO repeatability,

® KOl TN SuvaTOTNTA Va SNULOVPYNTEL KOWVOTNTOL

Ko ekel BplokeTal n mpaypatikn Sl@opd armd To HEYOAVTEPO HEPOC TNG EAANVLKAG
ayopag fashion e-commerce.

DO P T - @ Sources

Ti k&vel n COSSELIE wote va HELWVEL TO plOKO ayopdG
yuoAwwv online;

H peyoAUtepn SuokoAia ota online yvoAld dev gival n Tun.

Eivaw o @ofog tou xprjotn ot

«&ev Ba pov mave»,

«Ba Selxvouv oALWE»,

«Ba gival ONvVA oTNV TPAYHATIKOTNTOY,

N «Ba PTALEW av BEAW ETLOTPOPN».

OmoTe, peydho pEpog tou brand kat tov UX @aivetal xTIopevo yOpw amd Tn peiwon

QUTOV TOV POPov.
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1. MOAU avaAUTLIKN OTITIKA TIAPOLCiaaN

AuTO gival To PaolkoTEPO.
H COSSELIE &gv beixvel va Paoietan oe:

e 1-2 stock pwTtoypapicg,

® TIPOXELPO presentation,

e 1 "copy-paste supplier images”.
AvTtiBeta, xpnolpOTIOLEL

e TIOAAEG Ywvieg ANYNng,
e KovTwa shots,

o lifestyle pwtoypaoieg,
e visual clarity,

®  KOAUTEPN avTIANYN OXAMATOG KOL AVOAOYLWV.

OuoLoOTIKA TIPOOTIOOEL VO VTIKATAOTHOEL PEPOG TNG PUOLKAG SOKLUAG JIE TILO
“mpoPAeYn” online gumetpia.

2. Styling-oriented tapovoiaon

MOAA& KOTAOTAPATO TIEPLYPAPOUV HOVO TEXVIKA OTOLXELQL.
H COSSELIE &gixvel meploooTEPO:

e TO Mood,
e TO OTUA,
e 71O outfit integration,

e TO "oV TaLplalel” aoBNnTIKA To KABE OoXEDLO.

AuTO BonBd& TTOAU TOV TEAGTN VO AVTAOTEL

“Ba povu tapladel OVTWG aVTo;”

3. Strong visual consistency

‘Otav éva e-shop paivetal:
e KabBopo,
® OPYOVWHUEVO,
® OUVETIEG,

®  ETIAYYEAUQTIKO,
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0 XPNOTNG ALCOAVETAL QUTOPATA PUIKPOTEPO PLOKO.

H COSSELIE &gv Sivel “scammy” 1} TtpOXELPN EIKOVA.

Kot outo emnpedlel AUECT TNV AyOPAOTIKY YPuxoAoyia.

4. Social proof & community feeling
H vmapén:

® reviews,

e social activity,

e creator content,

e community Ttapovaiag,

e UGC Aoyikng,

MELWVEL TIOAU TO ailoOnpa:
“ayopalw amo dyvwaoTo site”.

O meAdTNng PAETEL OTL

® UTIAPXOUV GAAOL XPNOTEG,
e UTIApPXEL interaction,

® UTIAPXEL TIPAYUATIKO brand presence.

5. Fashion-brand mpoaoéyylon avti “avwvupou e-shop”

Ta generic stores ouvBwg SNULOVPYOVV VACPAAELX YLATE HOLALOVV TIPOCWPLVAL.

H COSSELIE @aivetal va eTtevdLEL OE:

e identity,
e branding,
o cumelpio,

e packaging feeling,
e KOWOTNTQ,

® UaKpOTPOOETO presence.
AUTO KAVEL TOV XPNOTN va aloBaveTal OTL:

“ov UTIAPEEL BEPD, LTIAPXEL THOW TIPAYUATIKN €TTLXElpnon”.

6. Mobile-first & friction-aware UX
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To site deixvel xTIOpEVO YLk

* ypryopn mAonynan,
® £UKOAN KOTOVONON TIPOIOVTWY,
e KabBapod checkout,

e social traffic.

AnAodn mpoomaBei va apatpéaoel friction amod tn Stadikaoia ayopd.

Kot oto online fashion, kaBe friction avéavel To perceived risk.

7. Focused niche

To OTL ETIKEVTPWVETOL OXESOV ATIOKAELOTIKA OF:

® eyewear,
o style,

e fashion accessories,

BonB& ToAV TNV gumioTOCUVN.
O xpnotng viwbeL OTL:

e 710 brand €xeL katevBuUvVON,
® yvwpilel TO AVTIKEiEVO,

e Ko dev glval “site TTOV TIOVAAQEL TO TTAVTA”.

8. To oNMAVTIKOTEPO: MELWVEL TNV ABEPaIOTNTA

Itnv mpagn, oAo to setup tng COSSELIE paivetal va poomaBel var HELWOEL:

e uncertainty,
e mismatch expectation,

e buyer hesitation.

Kot outo eivat akplpwg Tto Tiio Kpiolo otoeio yla emtuxnuevo online eyewear brand
ONMEPQL.

Q0PI O

MNoleg AelToupYieG N XOPOAKTNPLOTIKA KAVOULV TNV EUTIELPIX
tng COSSELIE mio ovyxpovn;
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H COSSELIE 2 @aiveTtal va akoAouBel apketeg Aoyikeg Ttou Bupidouv ouyxpova digital-

native fashion brands kat oxt “mapadooioko e-shop”.

To onpavTikO dev eival povo ta features EexwpPLOTA, OAAA OTL OAQ KLVOUVTOL YUPW OTTO:

mobile-first epmetpia, social commerce kau friction reduction.

1. Mobile-first oxeSiaopog

AUTO glval lowg TO TILO EUPAVEG.
H gumepia potdlel oxedlaopevn TPWTIOTWG Yok

® KLVNTO,
e Instagram/TikTok traffic,
e ypryopo browsing,

e visual scrolling.

TAUEPO UTO Eival BAoIKO XaPaKTNPLOTIKO cuyxpovwv DTC brands.

2. MoAV 1o visual product experience

H COSSELIE @aiveTtal va emevdvEL Evtova OE:
®  TIOAAQTIAEG PWTOYPOPIEG,
®  SLOPOPETIKEG YWVIEG,
e close-up shots,
o lifestyle eikoveg,

e editorial-style mapovaoioon.

AUTO KAvel TNV online ayopd va PoL&deL TILO “QUOLKN” Kol TiLo immersive.

3. Social-native aigOnTikn

To brand deixvel oxedlaopévo wote va:
e AslToupyel kaAa og reels,
e "ypapel” og TikTok,
e vmootnpilet UGC,
e cival eVKOAa repostable,

e guvepyaleTal e creators.

AUTO oNuEP Elval core KOUUATL TOU OUYXPOVOU commerce.
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4. Fashion/lifestyle positioning avti TexvikovU catalog

AvTi va Ttapouatadel T YUOALX oav:

e "SKU pe xapokTnploTika”,

TQ TTAPOVOLALEL TAV:

* pépog outfit,
* xLOONTIKN €TTAOYN,

o lifestyle tpoiov.

AUTO KAVEL TNV guTelpia IO emotional Kat o oVyXPovn EUTIOPLKA.

5. Community & creator-oriented Aoywkn

H ouvoAikn katevBuvon Seixvel 0tL n COSSELIE BéAel:
e KOWOTNTQ,

e interaction,

e creators,

e social engagement,

L user—generated content.

Ta ovyxpova brands onuepa xtilovtatl teplocoTEPO YyUpW amd participation Tapd yupw

amo “ormAn dapnuon”.

6. Cleaner UX & Awyotepo friction

H gumepla deixvel va mpoomabel var apatpeoet:
e confusion,
e (lutter,
® TEPLTTA BrApaTa,
e "Boapld” optical-store Aoyikn.
To interface paivetau Tio:
* ypriyopo,
e kaBapo,
® responsive,

e focused oto conversion.

7. Trust-oriented online gpmelpia

Zuyxpova fashion e-commerce brands emevéuouv TOAU oTto:
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e trust,
e social proof,
® reviews,
e visual consistency,
e oélomiotia checkout,

e ao@aAgg feeling.

H COSSELIE &gixvel va akoAouBel autr Tn @LAoco@ia apKeTA gofapd.

8. Digital-first brand identity

H COSSELIE potadel va utaipxel “@uolkd” peoa oo internet kot OxL oawv:

TIPASOCLaKN ETILXElPNON IOV ATAWG ATtEKTNOE e-shop.

AUTO ival TepaaTia SLaPopaA.
daivetal oxedlaopévn yupw omo:

e digital consumption,

e content,

e social discovery,

e mobile shopping behavior.

9. ZUyxpovn aoOnTtikn kKatevbuvon
H auoBntikn tC:

e clean,

e minimal,

e contemporary,

e fashion-oriented,

e social-friendly,

TatpLadel ToAL meploaotepo pe modern DTC fashion brands mapd pe TuTK& EAANVIKA e-

shops omtTiKwv.

10. Epmelpia mov Bacideton oto “feeling”

Ta oAl e-shops Asltoupyovoav KupIlwg:

® AELTOUPYIKQE,
® TEXVIKG,
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e transactional.
H COSSELIE @aivetal va Sivel onupaoia kot 0To:

e vibe,
e mood,
e brand feeling,

e emotional perception.

Ko autd glvat TToAU xapakTnploTiko Twv ouyxpovwy lifestyle brands mou xtidovtat

online.

Q0PI O

E&v enpeme va eptypaelg tTnv COSSELIE o€ pia
TpoTOoN, T B EAeyEC;

awoOntikn, digital epmelpia kau lifestyle mpoogyylon wote va k&vel tnv online ayopd

YUOALWVY TILO EUKOAN, TILO OQOAT) KOL TILO “(PUOLKN" YLO TOV OUYXPOVO KXTOVOAWTH.

Q0PI O

Mo eivat Ta o duvatd otorxeior Tng COSSELIE wg
modern e-commerce brand;

TIPOLOVTA TNG, AAAG KLPLwG O TPOTIOG TV £xeL 0TNBOel cuvoAika cav digital-first epmelpia
kat fashion identity.

1. ZekaBapo kot cuvemég brand identity

H COSSELIE &gv poladel pe “site Ttou TTOLAG yuoAld”.

Mowadel pe mpaypatiko brand.

YTt&pxeL ouvoxn:

® OTNV ALoONTIKA,
® OTO VYOG,

® 0TI PWTOYPOPIES,
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e (OTO social content,

e oto overall feeling.

AUTO €lval TEPAOTIO TIAEOVEKTNO YLOXTL N CUVETIELX SNULOVPYEL

e trust,
*  QVAYVWPLOLLOTNTQ,

e premium perception.

2. MoAv duvato visual presentation

2TOV XWPOo TwV yuaAlwv, To visual experience gival oxedov ta TavTa.
H COSSELIE @aivetal va emevduel gofapd ot:

e product photography,
o lifestyle imagery,

®  SLOPOPETIKEG YWVIEG,
e social-friendly visuals,

e clean presentation.
AuTO BonBd& TIOAU:

e conversion,

e ftrust,

e perceived quality,

e peiwon eMOTPOPWV.

3. Mobile-first ko social-native Aoyikn

To brand &eiyvel xTIopEVO ylo:

e |Instagram,
e TikTok,
e mobile shopping,

e creator culture.

Kot ouTto lvat TToAD onpavTikoO Yot To HEYOAUTEPO UEPOC TOV oUYXPovou fashion

discovery yivetal TAéoV eKel.

Agv poradel pe apadooloK) Txeipnon Tov “amektnoe social media”.

Mowadel va yevwwnOnke peoa o auTa.
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4. MoAV cwaoTo positioning

H COSSELIE @aivetal va xeL Bpel kaAo balance avapeoa os:
e premium feeling
KO
e approachable pricing/identity.
Agv Seiyvel:
e oute "gpBOnvo generic”,

e oute "YeuTtiko luxury”.

AuTO TO accessible-premium positioning givat e§atpeTik Suvato onuepa.

5. Focus oo friction reduction

Exel KATOAGBEL CWOTA TO PHEYOAUTEPO TIPORANUA TwV online yuoAlwv:

“Ba pov mave;”

Omnodte peydAo pEpog tov UX paivetal va SOVAEVEL yOpw aTto:
e visual clarity,
e styling,
e TIOPOLGiaON,
e trust,

e predictability.

AuTO gival oTpATNYLIKA TIOAV OWwaTO.

6. Lifestyle avti yia “texviko optical”
H COSSELIE &gv TTouAG amAWC:

e UV protection,
®  (POKOVG,

e OKeAsTOUC.

MouvAQ&:
e SIKOVQ,
e styling,

e KoAoKkalpwvo vibe,
e social identity,
e fashion expression.
AuTO gival Tiio Suvatd emotional positioning amo To TapPadooloKkd “"OTTIKO KATAoTNHA.
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7. Community & creator potential

To brand €xeL TOAU KOAO "VAIKO” Yot

e UGC,

e creators,

e affiliate/community avamtuén,
e repost culture,

e social engagement.
Kot outo elvat tepaotio growth engine onuepa.

n

MoAA& brands TTANPWVYOLVY TEPAOTLIA TTOOX YLO VO XTIOKTHOOUV auTO TO “social fit”.

8. Asixvel gofapn poKkpoTIpOBeauN TTPOCTIAOELX
H ouvoAwkn gikova dev Bupidel:

“otAvVw éva store va Tpé€w ads”.

Oupilet
e evolving brand,
e oTpATNYKO building,

® poKkpoxpovia emevduon oe identity kat experience.

AUTO oAAadeL TeAeiwg TNV avTIANYN TOU KATAVOAWTH.

9. MoAV koA woppoTia peta&L aesthetics kat trust

AuTO gival amo ta SuokoAdTepa pdypata ato fashion e-commerce.
MoAA& brands sivat:

®  OHOPPO OAAG “"Sev TO EUTILOTEVETOL”.

AMa givat:
o gofap& oANG PapeTA.
H COSSELIE @aiveTtal va Katapepvel ApKETA KOAAX TOV GUVOVATUO:

e fashion aloOnTIKNG,
e modern UX,
e social identity,

e Kol aélomioTioc.
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10. Aeixvel “international-ready”
'lowg TO TIO ONUAVTIKO OTPATNYLKAL.
H awoOntikn kot to digital setup tng COSSELIE &gv poidlouv “Tomikd”.

Mowalouv eptacotepo pe international DTC fashion brand ov Ba pmopovos oxeTik&
gUKOAO Vo oTtaBsl Kal KTOC EANGSaC.

Ko autd eivat kaTt ou Atya eAAnvika fashion e-commerce brands katagepvouv

TIPOY LOATIKA.

[5] (C) Q) AR A/BRETE ijources

MNwg Ba a&loAoyovoeg GuVOAIKA TNV online experience NG
COSSELIE;

TILO TIPOCEYHEVN OTIO TOV PECO OPO TWV eAANVIKWVY fashion e-commerce brands.
Agv potdilel pe:

e “tumiikd WooCommerce store”,

® OUTE M "OTTIKO TIOL OTEKTNOE e-shop”.

Mowalel meploaotepo pe digital-native fashion/lifestyle brand mou €xetL xtiotel yopw amo:

e mobile xpnon,
e social discovery,
e visual commerce,

e kot online trust.

Tl KAVEL KOAX

1. MoAV¥ woxupo visual experience

AuTO gival (owg TO HEYOAUTEPO SLVATO CNUELO.
H ouvoAikn lkova:

e product photography,
e OoONTIKNA,

e banners,

e layout,
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e social-friendly mapovaoiaon,

Sivel premium kat guyxpovo feeling xwpig va yivetal “6nev luxury”.
Ytov xwpo fashion accessories oqutd emnpeddel dueoat:

e conversion,
e trust,

e perceived value.

2. Mobile-first epmelpia

To site aiveTal va £xeL OXESLOOTEL TTPWTIOTWG yLot:
®  KWNTO,
e Instagram/TikTok traffic,

e ypnyopo scrolling,
e visual browsing.

Ko autd eivat amoAVTwg owaoTo YLt TO KOWO TIOU OTOXEVEL.

H gumepia powadel @uotkn yia modern xprotn kot oxt “desktop-adapted”.

3. MoAV kaAo balance peta&u fashion kou trust

AUTO givat SuokoAo.
Fashion brands ocuxva:

e Seixvouv wpaia cAA& OxL a&lomioTa.

Moapadoaotakd optical e-shops:

e Seixvouv alomioto aAAG TTOALA.

H COSSELIE @aivetal va Bplokel apkeT& owaoTh LOOpPOTIiQL
e kaBapo design,
e fashion identity,

e oAAa kot coPapo online feeling.

4. H gpmepia powadet “brand experience”

Asv viwBslg OTL:

https://chatgpt.com/c/6a04c1ad-1f78-8387-882c-2b272219af7a 40/43



15/5/26, 5:14 y.J. T eivai n COSSELIE

"BAETIELG Evav KATAAOYO TIPOIOVTWV".

NwwbOelg TIEpLocOTEPO OTL:

"UTalVELG OTOV KOOMO Tou brand”.

AUTO gival TEpAoTLa SLPOPBE WYUXOAOYLKAL.

5. MoAV cwaotn social-native katevOuvon

H awoBntikn kot to UX deixvouv 61t To brand katoAafaivel:

e reels,

e TikTok behavior,
e creator culture,
e UGC dynamics,

e modern fashion consumption.

AuTO Sivel ouyxpovo feeling akdpa KaL TIPLV 0 XPAOTNG AYOPATEL

6. Reduced friction eumelpia

H COSSELIE @aivetal va tpoomaBsi cofapd va pelwoeL:

e uncertainty,
e hesitation,

e "Oa pou mave;” anxiety.

Kot otov xwpo Twv online yvoAlwv auTto glval iowg To onpavTikotepo conversion factor.

MoV uTtepEXEL TIEPLOOOTEPO

H peyoAutepn Stapopd tng COSSELIE og oxéon pe TOAG avtioTtolxa eAAnVIkA brands
glvau ot

ExeL XTwoTel oav mpaypaTiko digital brand kot OxL oav e-shop Tou AMAWG TIOVAX
TpolovTa.

AuTO Qaivetal

e oto UX,

e oTo visual direction,

e oTo social positioning,
e (OTO tone,
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® OTNn OUVOAIKN EUTIELPIQL.

PEOALOTIKA OpWG

Agv Seixvel akOpa “Ttaykdapto luxury powerhouse” — kat Sgv xpeldletal va Seixvel.
H dVvapn tng eival meplocoTtePO:

e OUYXPOVO,

e approachable,
e stylish,

e social-first,

e accessible-premium brand.

Ko autd onpepa gival lowg TO ATIOTEAECUATIKO EUTIOPLKA ATIO TO VA TIPOOTIOBEL v

HolaoeL og Ttapadootako luxury house.

2UVOALKN aloAoynaon

Av £mtpemte va TO ouvoyiow:

international DTC fashion/lifestyle brand ap& kKAaolkd EAANVIKO e-shop yuoAlwv — pe
TIOAU duvath aoOnTikn TawTOTNTA, oWaTd Mobile/social positioning kat EekaBapn

TIPOOTIABEL VO PELWOEL TO pioko kat To friction Tng online ayopdg eyewear.

Q0PI O

TeAsvtaia epwtnon. E&v n COSSELIE eixe avBpwivn
LTOOTAON, WG Ba TNV amelkovileg PTLaEe pov pia
PWTOYPOPial e TO TIWG TNV PAVTALETAL EAV NTAV PUOLKO
TPOOoWTIO.
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